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Acknowledgement of Country  
We acknowledge the Traditional Owners of the country on which Intrepid’s 
Melbourne (Narrm) headquarters is located, the Wurundjeri and Boon Wurrung 
people of the Kulin Nation, and recognise their continuing connection to the 
land, waters and culture. We pay our respects to their Elders past, present and 
emerging. Wherever we travel in Australia, we’re on Aboriginal and Torres Strait 
Islander land. We recognise the unique place held by First Nations People 
as the original custodians of the lands and waterways across this continent 
and support the continuation of cultural, spiritual and educational practices.
We also acknowledge and respect Aboriginal and Torres Strait Islander 
travellers, staff, Elders and collaborators, and all First Nations people. 

Kooljaman (Cape Leveque), Western Australia.
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WELCOME
To the Intrepid Travel Index 2022 
 
With this report, we’re excited to provide a snapshot 
of all things travel – including preferences, behaviours 
and motivators when it comes to choosing a 
holiday. As the world’s largest adventure travel 
company with more than 30 years behind us, 
we aim to share insights into the travel sector by 
combining our own travel figures and industry 
knowledge with externally commissioned research. 

Globally, we’re facing a new world outlook, with shifts 
in the socio and geo-political landscape impacting 
how and where we travel. For a company that’s 
all about providing sustainable, experience-rich 
travel to the most open-minded, curious or Intrepid 
among us, 2022 ushes in an exciting new era.   

Our data tells us that travellers are eager to explore, 
broadening their horizons both at home and 

overseas, sustainability and responsibility are now 
more important than ever, and people are keen 
to get outdoors following extended lockdowns.   

We are excited to see the travel industry bounce back, 
so we can provide more travellers with opportunities 
to experience lesser-known destinations, immerse 
themselves in local cultures and continue to 
create positive change through the joy of travel. 

Happy reading! 

Sarah
Sarah Clark, 

Managing Director ANZ, Intrepid Travel.

Welcome
Contents Welcome Travel is back The future is green Wellness wave Power of travel Solo traveller First Nations tourism Travel top priority  Travel trends

4The Intrepid Travel Index 2022 



TRAVEL IS BACK
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A look at Australia’s favourite adventure travel destinations
For the first time in the Index’s history, 
Australia has taken out the number one 
ranking, reflecting the recent rise in domestic 
travel. Vietnam, which was Intrepid’s most 
popular destination in 2019, has remained 
a strong choice with Aussies, coming in at 
number three on the list, while Morocco 
has jumped from fourth to second place. 

Egypt, Peru and Italy have stood the test of 
time, remaining in the top 20 post-pandemic. 
Egypt has climbed nine spots to fourth place, 
Peru has dropped from second to fifth and 
Italy is up to ninth from tenth place. Costa Rica, 
Jordan, Turkey, Iceland and Indonesia have 
all joined the top 20 this year, with Aussies 
interested in immersive cultural experiences.

Travel is back

The Intrepid Travel Index 2022 5*Based on Australian Intrepid Travel trip bookings in 2022 

TOP 20 ADVENTURE TRAVEL DESTINATIONS*  
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There is a huge pent-up demand for travel following the 
extended time spent at home, and post-COVID travel is 
definitely different to our pre-pandemic holidays. 

In 2022, Aussies have been spending more time 
travelling locally. In fact, in the last 12 months, 
58% of Australians have travelled domestically, 
indicating that this increased appreciation 
for our own backyard will remain as travellers 
continue to explore at home and overseas.  

At Intrepid, we have seen a surge in demand 
for domestic trips across all our markets, and in 
the last two years have expanded our domestic 
product in the US, UK and Australia to over 
100 trips. While many of the tours provide the 
chance to see the most iconic sites, Intrepid 
ensured each also celebrates the lesser-known 
places and communities that have previously 
been reserved for those in the know. 

In the past 12 months: 

75% of respondents 
have travelled 

Of this, 

58% have travelled 
domestically 

17% have travelled 
internationally

HOME  
AND AWAY 
Aussies travelling near and far

Home and away

The Intrepid Travel Index 2022 6
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Looking ahead to 2023, one thing is certain – Aussies intend on travelling. 

According to the survey, four in five (79%) Aussies 
are planning on travelling next year. Of these, 
63% have plans to travel domestically, with 
37% planning an overseas trip – a figure we 
expect to rise towards the end of this year.  

For those keen to stay in Australia, Queensland 
topped the list of domestic destinations with 
20% of respondents saying they’re looking for a 
warm sunny getaway on their next trip. Coming 
in second was NSW, with Victoria in third. 

Top domestic destinations Australians 
intend on visiting in the next 12 months: 

1. Queensland 

2. New South Wales 

3. Victoria  

4. Western Australia

5. South Australia 

6.  Tasmania 

7.  Northern Territory 

8.  Australian Capital Territory

When it comes to bucket list destinations, Italy took 
out the number one spot, followed by the USA in 
second place and Antarctica coming in third.  

Top 10 destinations on Australians’ wish lists:

1.  Italy 

2.  USA

3.  Antarctica 

4.  Egypt

5.  Vietnam

6.  Morocco 

7.  Turkey 

8.  Peru

9.  Cambodia

10.  India 

CAIRO

WELCOME
TO EGYPT

 LEADER PROFILE: 

Hend  
Magdy 
WHERE DO YOU CALL HOME? 

Cairo, Egypt. 

HOW LONG HAVE YOU BEEN AN INTREPID LEADER? 

13 years. 

ONE THING TRAVELLERS MUST DO IN EGYPT? 

Spend a night under the stars 
on a felucca on the Nile. 

FAVOURITE INTREPID EXPERIENCE IN EGYPT? 

Enjoying a traditional homecooked meal 
with a local Nubian family in Aswan. 

BEST THING ABOUT BEING A LEADER? 

Getting people back travelling and 
sharing my country’s history and 
beauty with all my travellers. 

WHAT EXCITES YOU MOST ABOUT THE FUTURE OF TRAVEL? 

Having a positive impact and giving 
back to local communities.  

The Intrepid Travel Index 2022 7
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EMBRACING THE  
UNPREDICTABLE 
Travelling in a post-COVID world 
In March 2020, global travel and tourism came to a 
grinding halt. And while travel is back, there’s no denying 
the impact the pandemic has had on travellers. 

73% will continue to travel 
despite the pandemic  

 1 in 2 are conscious of catching 
COVID-19 on an international trip 

 1 in 3 are opting for 
lesser-populated destinations  

 1 in 3 are opting to 
travel in countries with 
high vaccination rates

 

So how has COVID-19 changed the 
way Aussies are travelling? 

With travel well and truly back, the overwhelming 
majority of Australians are eager to start exploring 
again, with 73% saying they will travel despite COVID.  

According to the survey, 58% of Australians are 
conscious of catching COVID on an international 
trip, with more than a third (35%) changing 
the way they travel as result, opting for more 
off-the-beaten-track adventures in lesser-populated 
destinations. Travellers are also taking note of 
vaccines, with one in three (32%) opting to travel 
in countries with high vaccination rates. 

Image courtesy of UNICEF

Funding  
for global 
vaccine  
equity
In 2021, Intrepid’s not-for-profit, 
The Intrepid Foundation, supported 
UNICEF Australia with an upfront 
$50,000 donation to the Give the 
World a Shot fundraiser, and a 
commitment to raise a further 
$100,000. UNICEF is the largest 
distributor of vaccines globally, 
vaccinating half the world’s 
children each year. It plays a crucial 
role in the COVID-19 pandemic, 
supporting the delivery of vaccines 
to low-income countries. The 
Intrepid Foundation’s contribution 
helped to reach the $150,000 
fundraising target, and fund 
the delivery of 30,000 COVID-19 
vaccines to those in need.

Embracing the unpredictable

The Intrepid Travel Index 2022 8
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The Vaccine Index

More than 5.3 billion people worldwide have received a dose of a COVID-19 vaccine, which 
is equal to around 69.5 percent of the world’s population. And while the vast majority of 
Australians are now fully vaccinated, vaccine doses globally remain relatively scarce.  

The below* shows some of the countries with the lowest vaccination rates per capita.    

WELCOME
TO KENYA

NAIROBI

LEADER PROFILE: 

Darlene  
Adeji
WHERE DO YOU CALL HOME? 

Nairobi, Kenya. 

HOW LONG HAVE YOU BEEN AN INTREPID LEADER? 

6 years. 

ONE THING TRAVELLERS MUST DO IN KENYA? 

Sleep under the stars in the Maasai Mara. 

FAVOURITE INTREPID EXPERIENCE IN KENYA? 

Hearing Maasai elders share their knowledge 
and stories – it’s more than just a village visit. 

BEST THING ABOUT BEING A LEADER? 

Learning from travellers around the 
world. I learn so much from them. 

WHAT EXCITES YOU MOST ABOUT THE FUTURE OF TRAVEL? 

Seeing more women travelling solo.  
As a feminist, it excites me to see 
women expressing their freedom. 

Kenya

18% 
vaccinated  

Papua New Guinea

3.2% 
vaccinated  

Madagascar 

5.2% 
vaccinated  

Malawi  

11% 
vaccinated  

Namibia

20% 
vaccinated  

Bosnia and 
Herzegovina

26% 
vaccinated  

Tanzania

28%
vaccinated 

Bulgaria

30% 
vaccinated  

Zambia

32%
vaccinated

South Africa

33%
vaccinated  

Georgia 

34%
vaccinated  

Egypt

39%
vaccinated

The Intrepid Travel Index 2022 9*Source: Vaccinations data from local governments via Our World in Data as at 6 September 2022 
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Sustainability and responsibility are no longer  
nice-to-haves, they’re non-negotiables for travellers. 
A massive 89% of respondents said they were likely to 
choose sustainable travel options for their next trip.

With increased attention on political and 
social movements in recent years, plus 
extreme weather events worldwide due to 
climate change, travellers want to know 
their holidays aren’t just good for them but 
good for local communities and the planet, 
too. This is why many travellers are seeking 
more sustainable experiences and looking 
to book with responsible companies.  

However, with greenwashing and impact-
washing rife, Aussies are finding it difficult 
to decipher the jargon, with almost half of 
respondents (46%) saying it’s hard to know 
which companies are truly sustainable, and 
a further 44% feeling there is a shortage of 
information around sustainable travel options.

 47% said there is a 
lack of sustainable 
options available  

 46% said it’s hard to 
know which companies 
are truly sustainable  

 44% said there is a 
shortage of information 
about sustainable options

THE FUTURE  
IS GREEN
Sustainable travel a key priority  
for Australian travellers 

The future is green

The Intrepid Travel Index 2022 10
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Intrepid has been carbon neutral since 2010 
and certified Climate Active since 2018. 
The company is also B Corp certified – a 
third-party certification that means we’re 
committed to our purpose beyond profit. 
In October 2020, Intrepid declared a climate 
emergency and became the first global tour 
operator to have near-term science-based 
carbon emissions reduction targets verified 
by the Science Based Targets initiative (SBTi).   

Intrepid is continuing to investigate 
additional opportunities to reduce the 
carbon output of trips, and increasing 

the number of purpose-led experiences 
within tours that allow travellers to tangibly 
contribute to the places they visit. We 
recently reviewed our top-selling itineraries 
globally to identify opportunities to 
remove short-haul flights where a viable 
alternative exists. As a result, short-haul 
flights have been removed from eight 
of our top-selling products in Borneo, 
Cuba, Cambodia, Vietnam and Egypt. 
That equates to more than 3,000 flights 
Intrepid customers won’t take in 2023. 

Furthermore, the majority of top-selling 
Intrepid trips already contain ‘purpose-
led’ experiences – which are activities that 
directly support environmental or wildlife 
conservation, preserve First Nations culture 
or support marginalised social groups.

ATHENS

WELCOME

TO GREECE

 LEADER PROFILE: 

Vasiliki  
Stergiopoulou 
WHERE DO YOU CALL HOME? 

Athens, Greece. 

HOW LONG HAVE YOU BEEN 
AN INTREPID LEADER? 

4 years. 

ONE THING TRAVELLERS  
MUST DO IN GREECE?

Explore the mainland – 
there’s so much more to see 
beyond the Greek Islands. 

FAVOURITE INTREPID  
EXPERIENCE IN GREECE?

Visiting lesser-known areas 
of Greece and supporting 
women-owned businesses 
like the Loukoumi 
Workshop in Syros. 

BEST THING ABOUT BEING A LEADER? 

Getting to be an ambassador 
for your country and helping 
fight against the climate 
crisis through small-group 
travel (like Intrepid). 

WHAT EXCITES YOU MOST ABOUT 
THE FUTURE OF TRAVEL? 

That we’re in a new era of 
tourism. We’re seeing how 
our actions impact the 
environment, and we’re willing 
to help create a better (more 
ethical) future for travel.

The Intrepid Travel Index 2022 11
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It’s unsurprising that in the post-pandemic world, 
people have become more conscious of their health and 
wellbeing. And one of the ways that Aussies are caring 
for their mental and physical health is by travelling.

According to the survey, almost 
half (46%) of Aussies have booked a 
holiday to improve their wellbeing, 
with one in two (55%) saying travel 
has positively impacted their mental 
health. In terms of other health 
benefits, 59% say travel has decreased 
stress and burnout and 46% say 
travel has broadened their horizons. 

Get into the great outdoors

Post-COVID, many travellers are 
opting for trips that allow them 
to soak in fresh air away from the 
crowds, while also staying active and 
on their feet – a far cry from their 
homes and computer screens. In 
fact, 74% of Aussies said exploring the 
outdoors is more important to them 
now compared to pre-pandemic. 

An added benefit of active tours – 
they’re also some of the lowest carbon 
output trip styles, as travellers are often 
exploring a destination on foot or bike 
versus motorised transportation. 

The top active adventures Aussies  
would consider on their next holiday are: 

82% Walking/hiking 
42% Swimming 

26% Cycling 
23% Kayaking  
14% Skiing  
9% Snowboarding 

Riding the

WELLNESS 
WAVE

Wellness wave

The Intrepid Travel Index 2022 12
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During the past two years, Intrepid has focused on increasing active 
trips, launching 45 new walking and trekking tours, 22 new cycling 
trips and 10 multi-active adventures around the world, with demand 
on the rise. From May to July 2021 alone, visits to Intrepid’s walking 
& trekking webpage doubled. In Australia, our Trek the Larapinta 
Trail trip is one of our top selling domestic products for 2022.

The top five active adventures in 2022*:     
MARRAKECH

WELCOME

TO MOROCCO

TREK THE 
LARAPINTA  
TRAIL 

ANNAPURNA 
CIRCUIT TREK 

EVEREST BASE 
CAMP TREK 

 TREK THE  
CRADLE MOUNTAIN 
OVERLAND TRACK 

HIKE IN KAKADU 
NATIONAL PARK 

 LEADER PROFILE: 

Faoud  
Oulmyr
WHERE DO YOU CALL HOME? 

Marrakech, Morocco. 

HOW LONG HAVE YOU BEEN AN INTREPID LEADER? 

6 years. 

ONE THING TRAVELLERS MUST DO IN MOROCCO? 

See the Sahara Desert. Orange dunes, blue skies, 
camel trekking and camping under the stars.   

FAVOURITE INTREPID EXPERIENCE IN MOROCCO? 

Taking a tagine cooking class, where you 
learn from local chefs how to prepare this 
Moroccan delicacy and the history behind it. 

BEST THING ABOUT BEING A LEADER? 

Making a positive impact on others 
by being a positive person. 

WHAT EXCITES YOU MOST ABOUT THE FUTURE OF TRAVEL? 

The renewed sense of exploration and adventure. 

1.

4.

2.

5.

3.

The Intrepid Travel Index 2022 13*Based on Australian Intrepid Travel trip bookings in 2022
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Travel through the ages: 

1 in 3 Gen Z’s 
have fallen in love 
while travelling 

1 in 4 Millennials
have started a new 
hobby after travelling  

4 in 5 Boomers 
feel travelling has given 
them a new lease on life

LEADER PROFILE: 

Ibrahim  
Halaseh 
WHERE DO YOU CALL HOME? 

Amman, Jordan. 

HOW LONG HAVE YOU BEEN AN INTREPID LEADER? 

4 years. 

ONE THING TRAVELLERS MUST DO IN JORDAN? 

Walk through the Siq and visit Petra. 

FAVOURITE INTREPID EXPERIENCE IN JORDAN? 

Spending a night camping under 
the stars in Wadi Rum. 

BEST THING ABOUT BEING A LEADER? 

Bringing people together. We’re all one 
big family at the end of the trip. 

WHAT EXCITES YOU MOST ABOUT THE FUTURE OF TRAVEL? 

The opportunity to connect, share and learn 
from people from all over the world!

AMMAN

WELCOME

TO JORDAN

The transformative 

POWER OF TRAVEL 
Intrepid believes in travel as a force for good, and so do Aussies, with a whopping 
69% agreeing that travel has given them a new lease on life. When it comes 
to the transformative power of travel, 24% said their travels inspired them to 
take up a new hobby, while 19% said they’d fallen in love while travelling!

Power of travel

The Intrepid Travel Index 2022 14
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The rise of the 

SOLO TRAVELLER 
Aussies are an adventurous bunch, with 68% saying they’d consider 
travelling solo. And while many are happy to strike it out on their own, 
there are still some barriers that are holding people back. According 
to the survey, safety (77%), language barriers (46%) and feeling 
lonely (42%) were among the top concerns for solo travellers. 

Intrepid’s small group style of travel provides solo 
travellers with a ready-made group of friends 
to explore with. Many of our itineraries include 
built-in free time so that our travellers can be 
independent and explore on their own, but by having 
a local guide, they also have a safety net to turn 
to for itinerary recommendations and assistance 
with navigating the local area and culture.   

When it comes to gender, men (43%) are 
far more likely to travel solo than women 
(28%), with 83% of women concerned about 
their safety compared to 71% of men.  

These results are consistent with the rising popularity 
of Intrepid’s Women’s Expeditions. After initially 
launching as a limited-edition range in 2018, with 

tours in Morocco and Jordan, the trips became 
some of the most popular in the company’s 30-plus 
year history, prompting Intrepid to later add tours 
in Turkey, Kenya, India and Nepal. Created to break 
the barriers of traditional tourism, each Women’s 
Expedition is guided by a local female tour leader 
and includes visits to female-owned businesses, 
offering a deeper understanding of female culture 
in some of the most conservative destinations. 

“Our Women’s Expeditions are all about breaking 
down barriers, fostering discussion and creating 
immersive local experiences for women that 
are ordinarily off limits on our regular group 
departures,” says Erica Kritikides, General 
Manager of Global Product at Intrepid Travel.  

The Power 
of Women 
in Travel
In May, Intrepid ran its first-ever female 
BIPOC (Black, Indigenous, and people 
of colour) mentorship trip in Morocco. 
Created in partnership with UK-based 
not-for-profit Women in Travel and 
hosted by Intrepid’s Global Social 
Media Manager, Sama Abdi, this trip 
provided three lucky giveaway winners 
the opportunity to hone their content 
craft alongside three established 
creators, Ashlee, Raven and Anela. 

“Hosting Intrepid’s first-ever BIPOC 
mentorship trip was a dream come 
true. Not only did I experience the 
magic of small group adventures that 
Intrepid specialises in, but I also got 
to see first-hand all the amazing work 
our team does on the ground. It was 
an incredibly rewarding experience 
all around,” Sama Abdi, Global 
Social Media Manager at Intrepid. 

Solo traveller

The Intrepid Travel Index 2022 15
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Connecting to culture and 

FIRST NATIONS 
TOURISM  
Australia is home to the oldest living cultures on earth, and tourism 
experiences designed, led or owned by Aboriginal and Torres Strait Islander 
people and businesses offer travellers an immersive way to engage 
with the rich stories and experiences that are unique to this land.  

More than a third (31%) of Australians said they 
are interested in First Nations experiences while 
travelling, with two in five (19%) saying they had 
taken part in a First Nations experience, and 
14% actively taking the time to research the 
First Nations land they will be travelling to. 

As travellers continue to seek out the most 
authentic and culturally rich experiences, 
interest in First Nations tourism is also growing.  

Intrepid has increased the number of First 
Nations experiences in its itineraries in Australia 
by more than 400 per cent. In the past two years 

we’ve grown from 12 experiences in July 2020 
to 50 experiences across 88 trips in July 2022. 
As a result, the number of travellers who have 
experienced First Nations culture and heritage on 
our trips has almost tripled in the last six months 
to 1,120 – up from 384 in the previous six months. 

And it’s having a positive impact. We know 
from trip feedback the profound effect that 
First Nations experiences have on travellers 
and the important role that travel plays in 
achieving reconciliation in Australia.

in Australia

First Nations tourism

“
As one customer who recently  
travelled to the Flinders Ranges reflected:

The visit was a life changing experience in that it was my 
first contact with our First Nations people. It became clear to 
me that the Flinders Ranges is their country and Indigenous 
peoples have every right to ensure that it is protected 
forever. The Welcome to Country ceremony was moving and 
heartfelt – we were made to feel welcome to their country.”

The Intrepid Travel Index 2022 16
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Across the nation, we’re all feeling the crunch of the rising cost of living, but 
our research revealed Aussies are still prioritising travel, with more than half 
(55%) saying the current financial situation hasn’t impacted their travel plans. 

55% say the cost of living hasn’t 
impacted their travel plans 

30% are actively saving 
for a trip right now 

Interestingly, Gen Z are the least concerned about 
the impacts of the rising cost of living on their travel 
plans, with more than half (52%) admitting that 
while money is tighter, holidays are still the priority.  

Unsurprisingly, the older generations were 
more likely to spend big on their next trip, 
with 13% of those over the age of 55 prepared 
to spend upwards of $15,000, compared 
to just 2% of those aged 18 to 25.  

How much would you spend on 
your next international trip?

Of those planning on travelling 
internationally in the next 12 months:  

25% plan to spend up to $5,000  

45% plan to spend $5,000-$10,000  

18% plan to spend $10,000-$15,000  

12% plan to spend more than $15,000+ 

TRAVEL TOP PRIORITY 
  despite rising cost of living 

Travel top priority

The Intrepid Travel Index 2022 17
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 The Intrepid  COFFEE INDEX
With the price of coffee being a hotly contested topic here in Australia, we reached out to our trusty 
network of Intrepid leaders to get a pulse check on how coffee prices stack up across the globe. 

 SARAJEVO,  BOSNIA  
 &  HERZEGOVINA 

Bosnian Coffee 
$1.50 AUD 

Cold water is poured over 
ground coffee beans that 
are placed in a džezva 
(coffeepot) before being 
heated on the stove. Served 
with sugar cubes and 
rahat lokum, or sweets, 
the traditional beverage 
is best drunk slowly while 
watching the world go by. 

Ivanče Božić, Leader  

 CALIFORNIA ,  
 USA 

Cold Brew  
$5 AUD

Cold brew coffee is made 
by steeping coffee in water 
at room temperature for a 
number hours. The process 
relies on time instead of 
temperature to ensure 
extraction, and makes for 
a smooth, rich and roasty 
beverage. Black Oak Coffee 
Roasters in Healdsburg 
produce strong and bright 
coffees with all the California 
casualness of a locally 
roasted coffee shop.

Jillian Parlee, Leader  

 CAIRO,  
 EGYPT 

Ahwaa  
90c AUD

Coffee in Egypt is not just 
a drink, it’s a way of life! 
Known as ahwaa in Arabic, 
the word also refers to the 
place we go to sit and see 
friends and is a common way 
to socialise here in Egypt.

Ahmed Fawzy, Leader  

KOTA KINABALU,  
 BORNEO 

Tenom Coffee 
40c AUD

Tenom Coffee was founded 
in 1960 and it’s in every 
household in my home state 
of Sabah. The beans are 
woodfired to bring out the 
aroma and strong flavour; 
some are roasted in butter 
to make it smooth. Coffee 
is more than a drink here, it 
brings people together and 
gives us a reason to hang out. 

 Aldrin Kading, Leader 

 MILAN,  
 ITALY 

Cappuccino 
$3.60 AUD

Cappuccino is a staple 
feature in any classic Italian 
breakfast. Italians usually 
order at the counter in the 
cafes between 7 am and 
12 pm. While traditionally 
accompanied by a cornetti, 
in some regions, like the 
Ligurian coast, it can also 
be served with focaccia 
(oiled flat bread). It is 
considered rude in Italy to 
order a cappuccino in the 
afternoon or evenings. 

Lodovica Avidano, Leader 

 HO CHI  MINH CITY,  
 VIETNAM 

Dripping Coffee 
$2.40 AUD

Whether it’s Hanoi or Ho 
Chi Minh City, you’ll see 
Vietnamese people sitting 
in the street on small chairs 
enjoying their dripping 
coffee. Occasionally 
consumed hot and black, 
most Vietnamese enjoy 
their caffeine with sweet 
condensed milk and ice.

Thanh Vu, Leader 

The Intrepid Travel Index 2022 18
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TRAVEL  
TRENDS 
for the year ahead

Five

“
1. Taking the road 

less travelled 

I expect the concept of undertourism will 
become as widely known as overtourism 
as more responsible travellers opt to 
spend their dollars wisely in economies 
where their holiday can have a positive 
benefit. My top pick for off-the-beaten-
track adventures in 2023 is Bosnia & 
Herzegovina. We’ve just launched a new 
expedition there in partnership with 
USAID and I can’t wait to check it out.”    

James Thornton,  
CEO

2. Exploring  
closer to home 

“While Australians will still travel 
internationally, I think we’ll see them 
taking fewer, longer trips and they will 
incorporate more local, experience-
rich travel into their plans, with a 
focus on First Nations experiences. 
Our Uluru & Kings Canyon Adventure 
has been our top selling domestic 
trip in 2022 and I think we’ll see this 
trend continue well into 2023.” 

Sarah Clark,  
Managing Director ANZ 

3. The future is 
plant-based

“As awareness around responsible travel 
continues to grow, I think we’ll see 
more and more plant-based itineraries 
popping up over the next 12 months. 
Plant-based diets generally have a 
much lower carbon footprint than 
animal-based foods. In fact, plant-based 
foods and diets are one of the biggest 
opportunities the world has to limit 
climate change. We’ve already seen 
a growth in demand for plant-based 
inclusions on our trips, with each of our 
Real Food Adventures featuring at least 
one plant-based meal that showcases 
local fruit, vegetables, nuts and seeds.”  

Dr. Susanne Etti,  
Global Environmental Impact Manager 

4. Getting into the 
great outdoors 

“There’s already a growing trend towards 
nature-based tourism, but I think we’ll 
see this really take off in the next 12 
months. We’re seeing a big increase in 
demand for active adventures, which 
incorporate walking, trekking, cycling 
and even snow activities like those on 
our new Active Winter Range in NZ. 
Travellers are loving these experiences, 
which allow them to connect with 
nature in a low-impact way.”  

Erica Kritikides,  
General Manager Global Product       

5. Travel  
with impact 

“Now more than ever, people are 
looking for ways to change the world 
through the joy of travel. Whether 
that’s supporting BIPOC owned 
businesses on our Gullah Geechee trip 
in the US or being a Citizen Scientist 
on one of our Antarctic expeditions, I 
think we’ll see tourism become more 
participatory with travellers having a 
real and lasting positive impact on the 
communities and places they visit.”

Natalie Kidd,  
Chief People & Purpose Officer

Travel trends

The Intrepid Travel Index 2022 19

Contents Welcome Travel is back The future is green Wellness wave Power of travel Solo traveller First Nations tourism Travel top priority  Travel trends



We’re a global, purpose-led 
adventure travel company

As the world’s largest travel B Corp, we are here 
to create positive change through the joy of 
travel, by sharing sustainable, experience-rich 
travel that doesn’t cost the earth.  

We have more than 30 offices worldwide, 
operating over one thousand people 
and planet friendly adventures across all 
seven continents, making us a truly global 
collective, who are very much local at heart.  

Our people are committed to sustainability 
in all it’s forms, and our curious, connected 
and conscious global community aim 
to create the best travel company not 
just in the world, but for the world.

https://www.intrepidtravel.com/au
https://twitter.com/Intrepid_Travel
https://www.youtube.com/intrepidtravel
https://au.linkedin.com/company/intrepid-travel
https://www.instagram.com/intrepidtravel/
https://www.facebook.com/intrepidtravel/
https://www.intrepidtravel.com/adventures/

